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uksV % izR;sd bdkbZ esa izR;sd iz'u dk Hkkx A ,oa B ^vfr y?kq 

mÙkjh; iz'u* gSa] ftuds mÙkj ,d ;k nks okD;ksa esa nhft,A 

izR;sd iz'u ds Hkkx C ^y?kq mÙkjh; iz'u* o Hkkx D ^nh?kZ 

mÙkjh; iz'u* ds mÙkj funsZ'kkuqlkj 'kCn lhek esa fn;s tk,¡A

Note : Part A and B of each question in each unit consist 
of ‘very short answer type questions’ which are 
to be answered in one or two sentences. Part C 
‘Short answer type’ and D ‘Long answer type’ 
of each question should be answered within the 
word limit mentioned.

bdkbZ-I/uNIt-I

 1. (A) ,d çHkkoh HkkSfrd forj.k O;oLFkk ds dkSu&dkSu ls 
vax gSa \ 2

   What are the components of an effective 
physical distribution systems ?

     P.t.O.
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  (B) QqVdj foØ; ds fofHkUu rjhdksa dks crkb,A 2

   State the different types of retailers.

  (C) forj.k okfgdkvksa ls vki D;k le>rs gSa \ forj.k 
okfgdkvksa ds çdkj ,oa dk;ks± dk o.kZu dhft,A

   What do you understand by channel 
of distribution ? Explain the types and 
functions of channels of distribution.

 (Word limit 200-250) 4

vFkok/OR

   Fkksd O;olk; dh ifjHkk"kk nhft,A blds dk;ks± rFkk 

vk£Fkd vkSfpR; dks le>kb,A

   Define Wholeselling. Explain its functions 
and economic justification.

  (D) foi.ku forj.k dks ifjHkkf"kr dhft, ,oa foi.ku 

forj.k çcU/k dh foi.ku esa mi;ksfxrk n'kkZb;sA

   Define Marketing logistics and discuss the 
utility of marketing logistics management 
in the marketing.

(Word limit 400-450) 12
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vFkok/OR

   fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k,µ

   (i) QqVdj foØsrkvksa ds çdkj]

   (ii) HkkSfrd forj.k dh foi.ku esa mi;ksfxrkA

   Write short notes on the following :

   (i)  Forms of Retailers,

   (ii)  Utility of physical distribution in 
marketing.

bdkbZ-II/uNIt-II

 2. (A) çHkko'kkyh foKkiu ds fl¼kUrksa dh O;k[;k dhft,A

 2

   Discuss the principles of effective 
advertising.

  (B) lao¼Zu ds çeq[k mís';ksa dks Li"V dhft,A 2

   Explain the main objects of promotion.

  (C) oS;fDrd foØ; ls vki D;k le>rs gSa \ blds 
egRo vkSj lhekvksa dk o.kZu dhft,A 
What do you understand by personal 
selling ? Explain the importance and 
limitations. (Word limit 200-250) 4

    [ 3 ] P.t.O.
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vFkok/OR

   lao¼Zu lfEeJ.k fu/kkZj.k çfØ;k dks le>kb, vkSj 

crkb, fd lao¼Zu lfEeJ.k dks dkSu&ls ?kVd 

çHkkfor djrs gSa \

   Explain the promotion mix determination 
process and discuss those which affect the 
promotion mix.

  (D) foKkiu dks ifjHkkf"kr dhft,A fdlh mRikn 

ds foKkiu ds fy, ,d vPNh foKkiu çfr dk 

pquko djrs le; vki fdu&fdu ckrksa dks /;ku esa  

j[ksaxs \

   Define Advertising. What factors should  
be kept in your mind while selecting a 
good advertising copy for a product ?

 (Word limit 400-450) 12

vFkok/OR

   fuEufyf[kr ij fVIif.k;k¡ fyf[k,µ

   (i) foi.ku esa tu&lEcU/k dh Hkwfedk]

   (ii) foKkiu ds fofHkUu ek/;e
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   Write short notes on :

   (i) Role of Public relation in marketing,

   (ii) Different media of Advertising.

bdkbZ-III/uNIt-III

 3. (A) vki foKkiu ctV dks dSls fu/kkZfjr djsaxs \ 2

   How do you determine advertising  
budget ?

  (B) foKkiu ,tsalh }kjk fd, tkus okys fofHkUu dk;Z 
D;k gSa \ 2

   What are the various functions performed 
by advertising agency ?

  (C) foKkiu ctV dks çHkkfor djus okys dkjd dkSu&ls 
gSa \ le>kb,A 
What are the factors influencing advertising 
budget ? Explain.

 (Word limit 200-250) 4

vFkok/OR

   fcØh lao¼Zu ds midj.k vkSj rduhd D;k gSa \

   What are the tools and techniques of sales 
promotion ?

    [ 5 ] P.t.O.
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  (D) foØ; lao¼Zu ls vki D;k le>rs gSa \ foØ; 

lao¼Zu dks çHkkfor djus okys dkjd dkSu&ls gSa \

   What do you mean by sales promotion ? 
What are the factors that influence sales 
promotion. (Word limit 400-450) 12

vFkok/OR

   foØ; o`f¼ esa foKkiu dk D;k LFkku gS \ foLrkj 
ls le>kb,A

   What is the role of advertising in promotion 
of sales ? Explain in detail.

bdkbZ-IV/uNIt-IV

 4. (A) foi.ku vuqla/kku ls çkIr gksus okys ykHkksa dk o.kZu 
dhft,A 2

   Explain the benefits derived from 
marketing research.

  (B) foi.ku vuqla/kku çfØ;k dks le>kb,A 2

   Explain the marketing research process.

  (C) foi.ku lapkyu D;k gS \ foi.ku lapkyu ds ik¡p 
LraHkksa dh O;k[;k dhft,A 
What is marketing operation ? Explain the 
five pillars of marketing operation.

 (Word limit 200-250) 4
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vFkok/OR

   vk/kqfud le; esa foi.ku vuqla/kku ds egRo dh 
foospuk dhft,A fu.kZ;u esa foi.ku vuqla/kku dk 
D;k ;ksxnku gS \

   Discuss the importance of marketing 
research in modern times. What is the 
contribution of marketing research in 
decision-making ?

  (D) foi.ku vuqla/kku dk vFkZ vkSj {ks= D;k gS \ Hkkjr 
esa foi.ku vuqla/kku ds LohÏr fd;s tkus esa tks 
dfBukb;k¡ gSa mudh foospuk dhft,A

   What is the meaning and scope of 
marketing research ? Discuss the problems 
in accepting the marketing research in 
India. (Word limit 400-450) 12

vFkok/OR

   foi.ku laxBu ls vki D;k le>rs gSa \ bldh 
vko';d fo'ks"krkvksa vkSj çfØ;k dks crkb,A

   What do you mean by marketing 
organisation ? State its essential 
characteristics and process.
     d      
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