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M. Com.
Paper IV
MARKETING MANAGEMENT
Time : Three Hours ] [Maximum Marks : 80
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Note : Part A and B of each question in each unit consist
of ‘very short answer type questions’ which are
to be answered in one or two sentences. Part C

‘Short answer type’ and D ‘Long answer type’

of each question should be answered within the
word limit mentioned.

Zahs-1/UNIT-1
1. (A) TH gt difaes foaeo e & #H-9M 4
HTE ? 2

What are the components of an effective
physical distribution systems ?
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State the different types of retailers.
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What do you understand by channel
of distribution ? Explain the types and
functions of channels of distribution.

(Word limit 200-250) 4
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Define Wholeselling. Explain its functions
and economic justification.
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Define Marketing logistics and discuss the

utility of marketing logistics management
in the marketing.

(Word limit 400-450) 12
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Write short notes on the following :

(1) Forms of Retailers,

(i1) Utility of physical distribution in
marketing.

gas-11/UNIT-11
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2

Discuss the principles of effective
advertising.
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Explain the main objects of promotion.
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What do you understand by personal

selling ? Explain the importance and
limitations. (Word limit 200-250) 4

[3] P.T.O.
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Explain the promotion mix determination
process and discuss those which affect the
promotion mix.
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Define Advertising. What factors should
be kept in your mind while selecting a

good advertising copy for a product ?

(Word limit 400-450) 12
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3. (A)

(B)
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Write short notes on :
(1) Role of Public relation in marketing,

(1) Different media of Advertising.

BehTs-11I/UNIT-I11
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How do you determine advertising
budget ?

fommo woiE) g1 e S 9t fafvy=
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What are the various functions performed
by advertising agency ?
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Whatarethe factorsinfluencing advertising
budget ? Explain.

(Word limit 200-250) 4

FAAAT/OR
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What are the tools and techniques of sales
promotion ?

[5] P.T.O.
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What do you mean by sales promotion ?
What are the factors that influence sales
promotion. (Word limit 400-450) 12

AAAT/OR
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Whatis the role of advertising in promotion
of sales ? Explain in detail.

Zahs-1V/UNIT-IV
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Explain the benefits derived from
marketing research.
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Explain the marketing research process.
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What is marketing operation ? Explain the
five pillars of marketing operation.

(Word limit 200-250) 4
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Discuss the importance of marketing
research in modern times. What is the
contribution of marketing research in
decision-making ?
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What is the meaning and scope of
marketing research ? Discuss the problems

in accepting the marketing research in
India. (Word limit 400-450) 12
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What do you mean by marketing
organisation ? State its essential
characteristics and process.
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