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Note : Part A and B of each question in each unit consists
of Very Short Answer Type Questions which are to
be answered in one or two sentences. Part C (Short
Answer Type) of each question will be answered

200-250 words. Part D (Long Answer Type) of each
question should be answered within the word limit
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What is Marketing Mix ?

foquE eraumon w1 foem = (3Tawe) W
HH § IR 2

Prepare a chart (stages) of development of

Marketing Concept.

fauum & fafy= &5 =1 9fera § guemeu)
4

Explain in brief the various scope of Marketing.
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Or

foque oF TSR STREEl i G899 §
HHATRT |

Explain in brief the social responsibilities of

Marketing.
fauom @ ©2 fauom &1 ysfa 9 A8 &1
ST HITST | 12

What is Marketing ? Explain the Nature and
Importance of Marketing.
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Define Marketing Mix. Explain the various
elements and factors effecting the Marketing
Mix.
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UnitTI
I FERR & fafy— Afsel o A fafau |
2

Write the various models name of consumer
behaviour.

ook favfeaetor & fafv= gq@ oneri o
M fafem) 2

Write the various names of main criteria of

Market Segmentation.

IR fauferteror o fafi= ol <1 T shifsw |
4

Explain the various advantages of Market
Segmentation.

[ 31 P.T.O.



4. (A)

(B)

(©)

Code No. : B03/416

Explain the meaning of New product. Discuss

the principles and importance of new product.
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What do you mean by product life-cycle ?
Explain the factors affecting product life-cycle

and importance of its marketing management.

FHE-IV

Unit-1V

A fagum (sf@ fagum) == ©°2 2

What is Green Marketing ?

T FN T ? THh YRR wl fafen | 2
What is Discount ? Write the types of it.
foqu & AT gl S EEE | 4

Explain the legal aspect of Marketing.
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Explain in brief the Pricing objectives.

e 1 8?2 Hed faRe # gaifad & 9l
T2k dcdl hl T GHIET | 12

What is Price ? Clearly explain the various
factors affecting Price Determination.

AT
Or
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%! THET |

What is Price Policy ? Explain the various types
of Price Policies.
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Explain the characteristics of consumer

behaviour.

I TR ohl UTRHTOA Shifold | ST
FEER hl FHIfId &hid dlc] T2k o HEd hl

TS i | 12

Define consumer behaviour. Explain the factors

affecting and importance of consumer behaviour.

3qdT
Or

IR fayfaets @ #1 3™ & 2 9Nk
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What do you mean by market segmentation ?
Explain the objectives and causes of the
development and also requirements for an

effective market segmentation.
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T 3 faen &t fafs= stasenst =1 &9

¥ 9 fafeu | 2

Write the various names and stages of new
product development in serial order.

ESiad (IR e ) =eh ol fafy= staeensi

&1 9 fafeu | 2

Write the various stages (Life cycle) of a
product).

Uoh{SITT o hTd o SEYAl ohl TI6E HITWT| 4
Explain the functions and objectives of

packaging.
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Teh 3T 9US & faRISAIeT sl TI6e hifs |
Explain the essentials of a good brand name.
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